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WHAT HAS YOUR INBOUND MARKETING CAMPAIGN DONE FOR YOU LATELY? 
 
If the answer to that question is "nothing", then maybe it's time to rethink your strategy.  You 
may not be doing everything you should to make sure your message is reaching the right 
audience.   
 

 Have you determined who your campaign audience is? 
 

 Is your landing page compelling enough to convert the lead? 
 

 Did you share your campaign with the rest of the world using social media in addition to 
traditional strategies? 

 
Converting leads into paying customers is the ultimate goal of your inbound marketing 
campaign.  Unless you are hitting every aspect of that campaign at full force, your campaign is 
not going to succeed. 
 
Where did it go wrong? 
 
Understanding how an inbound marketing campaign works is something every marketer has to 
know.  It doesn't matter if you are the marketing head of mom and pop grocery store or the 
Senior Marketing Manager of a Fortune 500 company.  If you can't convert the leads, the fancy 
title doesn't mean squat! 
 
It's time to take back control and get your marketing campaign working for you.  The first step 
is to make sure you have covered all the bases.  Having a inbound marketing checklist helps you 
make sure you didn't miss any crucial steps. 
 
In this guide, you will learn the proven steps of running an inbound marketing campaign from 
start to finish.  You will be able to: 
 

 See the tasks you need to accomplish so you no longer miss those crucial steps! 

 Set due dates, track progress and mark off a finished step for easy visual reference! 

 Provide your marketing department a way to track their individual progress on a task in 
addition to tracking the project as a whole! 

 
Stop letting your campaign run you and take charge in running the campaign! 
 
You can no longer let your competition get the edge because of inbound marketing campaigns 
that are missing piece!  Download your checklist today and fight back. 


